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Hill & Knowlton Canada Creates 

Director of Measurement Role

Toronto, ON – June 27, 2007  – Mike Coates, president and CEO of Hill & Knowlton Canada , is pleased to announce the appointment of Alan Chumley to the newly-created position of director of measurement, an important milestone and key differentiator for the organization.   

“Alan will bring additional strategic value to our existing and prospective clients who are, increasingly, looking for more in the way of measurement,” said Coates.  “As a thought leader and evangelist, his mandate is to challenge Hill & Knowlton, our clients and the industry to continue to raise the bar on how we effectively demonstrate the business impact of communications.”  

“Public relations has always struggled with demonstrating the link between communications efforts and business impact in a way and language that senior management are accustomed to seeing and, increasingly, demanding of their agency partners,” added Coates.  “Recent developments in methods, tools and thinking coming out of leading industry associations and research institutes are helping the industry to recognize the need to move beyond simple measures of exposure and reach to demonstrating the effect on business tangibles including sales, stock or donations as well as important intangibles such as relationships, reputation, and trust in some quantifiable way.  Alan’s role will involve working to embed a measurement philosophy and culture into everything that Hill & Knowlton does for our clients.  We’re serious about being held accountable to our clients’ business objectives.”    

Alan marries his background as a communications practitioner with a deep understanding of--and experience in--measuring communications.  Prior to joining Hill & Knowlton, Chumley was the vice president, business development, at Cormex Research, a Canadian media content measurement and analysis firm.  Before this, Chumley held increasingly senior positions in corporate communications including roles at Bell Canada and ING Canada. 

Alan is a graduate of the University of Waterloo and holds a post-graduate certificate in public relations from Ryerson University and an M.A. in communication and culture from York University with research focusing on media effects and uses, audience analysis, reception studies and best practices in PR management and measurement.

Alan presents his perspectives on trends, theories and the latest insights in measurement at industry events where he is a frequent speaker and on his blog (http://alanchumley.wordpress.com). 

Alan was recently a guest on Hill & Knowlton Canada’s Connected Conversations podcast (http://blogs.hillandknowlton.com/blogs ) where he talked about trends, both historical and emerging, in the measurement of communications.  

About Hill & Knowlton Canada
With eight offices across the country, Hill & Knowlton Canada (http://www.hillandknowlton.ca/) is Canada's industry leader in public relations, public affairs and strategic communications. The company specializes in corporate, crisis, consumer marketing, technology, natural resources, healthcare, aboriginal and digital communications, public affairs, and financial and investor relations. Hill & Knowlton Canada is a recipient of Level III Certification under the National Quality Institute's Progressive Excellence Program, and has been recognized as a Top 100 Employer for 2007. Its parent company, Hill & Knowlton, Inc, is a world leader in public relations and public affairs, with 70 offices in 40 countries, and is a member of WPP (NASDAQ: WPPGY) (http://www.wpp.com/), one of the world's largest communications services groups.
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